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Our brand identity

Our brand identity is the visual expression of our brand
to the world.

The content, style, and tone of our communications
all evoke emotions and create connections with our
audience. In this section are guidelines for using the
visual components of the ISLG brand system.

From our logo and colour palette, to our typeface and

photo styling, everything you need to create engaging
and cohesive communications is here.

ISLG Brand Identity Guide



Brand identity overview

The ISLG brand identity comprises a
series of elements that, when used
together, create a cohesive look and
feel that embodies the ISLG brand.

The following sections provide
guidance on how to use each element
of the system. When used properly,

the brand identity provides a foundation
for clearly and creatively expressing

the ISLG brand.
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OISLG

Logo Colours Gradient
B
ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
0123456789 |@#$%&*()+=<>7:"/
Typeface Master graphic Photography / Iconography
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Section 1.0
Basic elements

The ISLG logo is the most visible
representation of our brand.

Itis an expression of our personality
and a distillation of all the experiences
that make ISLG unique. Treat it with
respect and use it in accordance with
these guidelines.

There are two versions of our logo:

A "long” one that contains ISLG's full
name and a "short” one, which only
uses the acronym. The prefered version
is the short one, shown here. (The next
page shows the long version.)

It can be applied positive or reversed
depending on the background colour.

Greyscale versions of the logo have

also been created, to be used in cases
when colour printed is not available.
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1.1 Our logo
Short version

OISLG

Positive version

OISLG

Single-colour positive version

O ISLG

To ensure maximum visibility and legibility
of the logotype, minimum clear space
determined by the height of a ‘U’ must be
followed.

Negative version

Single-colour negative version

QISLG

0.5in

The minimum reproduction size for the
logotype in printis 0.5 inches wide.
The minimum width on-screen is 60px.



Section 1.0
Basic elements

1.1 Our logo
Long versions

The long version of the logo should be
used in cases where it might appear in
isolation, without any accompanying
copy containing ISLG's full name. For
example, as part of a group of sponsor
logos.
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Stacked version

OISLG OISLG

INVESTOR-STATE INVESTOR-STATE
LAWGUIDE. LAWGUIDE.

Positive version Negative version

Horizontal version
@ IS I G INVESTOR-STATE INVESTOR-STATE
. . LAWGUIDE. . LAWGUIDE.

Positive version Negative version




Section 1.0
Basic elements

Our colour palette is fundamentally
important in aiding awareness
and recognition of our communications.

Our brand colour is a mid-blue, used in
conjunction with a lighter and darker
shade. A guide range of greys, plus
black and white complete our palette.

A blue gradient has also been
created to be used as an alternative
background.

The following pages and application
examples show how they are used.

Color Specifications

Since individual printers and computer screens
show colours differently, the colour swatches
on this page should not be used for colour-
matching purposes. Always use the values
provided here.

Also note that the colours specified may not be
modified or substituted.

When printing on uncoated stock, match to the

coated Pantone chip swatch (do not use the
uncoated chip swatch).
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1.2 Brand colours

Brand colour

PMS 293C

CMYK: 100 85 0 O
RGB: 28 68 156
HEX#: 1c449c

Gradient

Secondary colours

PMS 279C

CMYK:72 37 0 O
RGB: 58 141 222
HEX: 3ASDDE

PMS 281C

CMYK: 100 93 33 31

RGB:0 32 92
HEX: 00205C

PMS 447C

CMYK: 69 60 65 54
RGB: 55 58 54
HEX: 373A36

PMS Cool Grey 10C

CMYK: 62 53 48 19
RGB:99 101 105
HEX: 636569

PMS Cool Grey 1C

CMYK: 14 11 12 0
RGB: 217 216 214
HEX:D9D8D6

Black
CMYK:0 0O 0 100

RGB:0 0 O
HEX: 000000

White

CMYK:0 0 0 0
RGB: 255 255 255
HEX: FFFFFF




Section 1.0
Basic elements

Aktivis our brand typeface and, as
such, all printed and digital marketing
materials are set in Aktiv.

As a typeface, Aktiv offers a wide range
of weights. Combine them to establish a
clear hierarchy of information.

Aktiv can be purchased at:
www.myfonts.com

Aktivis also available as a webfont
provided specifically for digital use.

Office use:

Aktiv is not commonly available on desktop
computers. For daily correspondence and
electronically distributed communications, use
Arial as a substitute. It comes with the Microsoft
Office suite of applications, which includes
PowerPoint and Word.
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1.3 Typography

Aktiv

IS our brand

typeface.

AKTIV LIGHT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
0123456789 |@#$% & ()+=<>7:"/

AKTIV REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789 |@#$% &*()+=<>2:"/

AKTIV MEDIUM
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 |@#$%A&*()+=<>7:"/

AKTIV BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
0123456789 !@#$%A&*()+=<>2:"/

AKTIV LIGHT ITALIC

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
0123456789 I@#$%"&*()+=<>7;"/

AKTIV REGULAR ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 1@#$%"&*()+=<>?;"/

AKTIV MEDIUM ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 !@#$%A&*()+=<>?:"/

AKTIVBOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789 I@#$%A&*()+=<>2:"/



Section 1.0
Basic elements

Photography is an important element
that helps communicate the ISLG brand.

We employ diverse types of images that
when combined, convey the different
aspects of our brand.

The overarching categories are shown

here. The following pages contain more
examples of each.

ISLG Brand Identity Guide

1.4 Photography
Overview

Master graphic

The ISLG interface

Sector images

Portraits

Our users

10



Section 1.0
Basic elements

The connected globe image symbolizes
ISLG's aim of “connecting the dots”
related to investor-state claims.

This image can be used as the main
element of top level applications,
such as our website's home page or a
brochure cover.

ISLG Brand Identity Guide

1.4 Photography
Master graphic

1



Section 1.0
Basic elements

Sector images are used as to represent
common subjects of investor-state
claims.

Use these images to compliment our
master graphic, for example, as landing
page header images on our website or
inside spreads of a brochure.

How to choose the right stock images:

¢ Use the highest quality stock images, with
crisp and bright colours.

* Make sure the colours in the image are
harmonious with ISLG's blue.

¢ Choose dynamic images with an interesting
point of view and with a strong focal point.
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1.4 Photography
Sectorimages

Oil/ Gas Mining
Transportation Finance/Construction
Telecommunications Water, Sanitation
Tourism Forestry

Electric Power & Other Energy

Food Production

Agriculture

Trade
12



Section 1.0 1.4 Photography
Basic elements Our users

Images representing law professionals
help potential clients relate to our
product.

Use these types of images sparingly

and only in the context of explaining
what ISLG does.

ISLG Brand Identity Guide
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Section 1.0 1.4 Photography
Basic elements The ISLG interface

Screenshots of the ISLG platform
should always be shown in context.
This can be done either contained in
a computer screen or against a colour
background, as shown here.
e —————

Full screenshot

Screenshot detail

ISLG Brand Identity Guide 14



Section 1.0 1.4 Photography
Basic elements Portraits

Portraits of ISLG staff and contributors
help put a human face behind the
product.

Ideally, all portraits should be
professionally shot and have a similar
style and crop.

To unify portraits from different
sources, convertimages to greyscale
and place the subject against a white or
light grey background.

ISLG Brand Identity Guide
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Section 1.0 1.51cons
Basic elements

Icons are helpful when explaining
abstract concepts. Four icons have
been created to represent ISLG's
product features.

Pinpoint
Accuracy

ISLG Brand Identity Guide

o)

Efficiency
Gains

Multifaceted
Research

(]
—T

LOG

Comprehensive
Document Collection
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Section 2.0

ISLG Brand Identity Guide

Brand application
examples

The following section shows how to best apply the brand identity
across a range of touch points in a cohesive manner.

In each example, note how the logo, typography, color, photography,

and graphic expressions work together to best represent everything
ISLG stands for.

17



Section 2.0
Brand application examples

ISLG Brand Identity Guide

Business card

Morgan D. Maguire, J.D.

Chief Executive Officer

E mmaguire@investorstatelawguide.com
T +1(604) 632-3469

Investor-State LawGuide
1000 Waterfront Centre
200 Burrard Street, Mail Box #52

Vancouver, BC V7X1T2 Canada @ ISLG

@ I S LG investorstatelawguide.com

18



Website

Section 2.0
Brand application examples

Contact Us

About ISLG

Product

Connect the dots,
faster.

ISLG-Investor Sta awGuide simplifies
legal research, centralizing all dispute documents

in one place.

Request a trial

How it works
[}

il

bhDb

= ‘a QY
Pinpoint Efficienc; Multifaceted Comprehensive
P oney Document Collection
Gains Research
Loremipsum dolor st amet, Lorem ipsum dolor sit amet,
consectetur adipiscing elit
Pellentesque.
Learn more >

consectetur adipiscing elit
Pellentesque.

Learn more >

Accuracy
Lorem ipsum dolor sit amet,
consectetur adipiscing elit
Pellentesque.

Learn more

Lorem ipsum dolor sit amet.
consectetur adipiscing elit
Pellentesque.

Learnmore >

You're in good company.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque commodo,
e, felis ex tellus.

lorem vel

>

“Lorem ipsum dolor sit amet, consectetur adipiscing
< elit. Pellentesque commodo, lorem vel venenatis Ess
pellentesque, felis ex commodo tellus.” GR

First Last name
Partner
Allen & Overy LLP

W PRO

Ready to try ISLG?

Contact us for a FREE 7-day trial

de® Legal Privacy

ISLG Brand Identity Guide



Section 1.0

Basic elements

ISLG Brand Identity Guide

Ul elements

@ISLG

This is a headline

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Sed sit amet accumsan
elit. Praesent aliquam nibh eget nisi
imperdiet, vitae eleifend nisl pharetra.

This is a button

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Sed sit amet accumsan
elit. Praesent aliquam nibh eget nisi
imperdiet, vitae eleifend nisl pharetra.

This is a field

20



Section 1.0
Basic elements

ISLG Brand Identity Guide

Brochure

Investor-State
LawGuide

Investment Treaty Law
Research Tools

21



Section 1.0
Basic elements

ISLG Brand Identity Guide

Banner ads

@ISLG

Find the right information, right away:.
Investor-State legal research at your fingertips.

@ISLG @ISLG

How does your legal Harness the power
research stack up? of your research.

Investor-State LawGuide Investor-State LawGuide makes

puts investor treaty research, investor treaty research, easy.
within reach.

REQUEST A TRIAL REQUEST A TRIAL

QISLG

Welcome to the
new era of legal
research.

Investor-State

LawGuide

22
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